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Abstract: This study aims to determine the effect of firm growth, leverage, 
profitability and corporate social responsibility (CSR) on firm value in the 
consumer goods sub-sector manufacturing companies listed on the Indonesia Stock 
Exchange. And to see whether dividend policy can moderate the relationship 
between firm growth, leverage, profitability and corporate social responsibility to 
firm value. Previous studies of earnings management have shown different results. 
Therefore, other research needs to be done to re-examine theories about firm value. 
The research data were obtained from sample companies downloaded from the 
Indonesia Stock Exchange website. The data analysis technique used is descriptive 
statistical analysis and multiple regression analysis. The data analysis process is 
done first is descriptive statistics, the classic assumption test, multiple regression 
analysis and then hypothesis testing. 
The results of this study partially indicate that leverage and profitability have a 
positive and significant effect on firm value. While the firm growth and corporate 
social responsibility do not affect the firm value. The results of this study 
simultaneously firm growth, leverage, profitability and corporate social 
responsibility together significantly affect firm value. And dividend policy cannot 
moderate the relationship between firm growth, leverage, profitability and 
corporate social responsibility to firm value. 
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1. Introduction 
The development of the increasingly tight business world and the uncertain 
economic situation at this time makes the company must have the ability to stay 
afloat. Efforts that can be made by the establishment of a company is by 
implementing various strategic policies that produce efficiency and effectiveness 
for the company. One thing that is important in firm value. 
The value of the company is one of the attractions for investors of a company 
related to stock prices. A company is said to have good value if the company's 
performance is also good. The higher the stock price, the higher the firm value. 
There are several companies that experienced a decline in share prices during 
the observation year, therefore the firm value was not managed to be increased by 
the company. This can occur when the management that runs the company is not a 
shareholder. When shareholders give management rights to other parties, namely 
management, shareholders expect management to do the optimal and maximum for 
the company being managed, for the sake of the expectations of shareholders, 
namely to achieve prosperity. 
The first factor that is thought to play a role in determining the firm value is 
the firm growth. The firm growth from the investor's point of view, the firm growth 
is a sign that the company has a favorable aspect and they expect a rate of return 
from their investment to give better results. How much opportunity is there in a 
company to make investments that are expected in the future can provide high 
returns for the company. Good firm growth is expected to produce a higher rate of 
return on investments made. 
The second factor that is thought to be influential in determining the firm 
value is leverage. If an investor sees a company with high assets but the risk of 
leverage is also high, it will think twice about investing in the company, because it 
is feared that the high assets can be obtained from debt which will increase 
investment risk if the company cannot pay off its obligations on time so will affect 
the value of the company. 
The third factor that is allegedly influential in determining the firm value is 
profitability. The greater the level of profitability, the better for the company itself. 
The higher the level of profitability of a company, the greater the level of prosperity 
that the company provides to shareholders. The greater the level of prosperity 
provided by the company will attract investors to own the company and will have 
a positive effect on stock prices in the market. This means it will increase firm 
value. 
The fourth factor that is allegedly influential in determining the firm value is 
Corporate Social Responsibility (CSR). Increasing Corporate Social Responsibility 
to the community will create a good image of the company, investors are more 
interested in companies that have a good image in the community because the better 
the company's image, the better the consumer's loyalty. 
Dividend Policy as a moderating variable that can moderate the relationship 
of the four factors to firm value. Dividend policy is the company's financial decision 
whether the profits obtained will be distributed to shareholders or retained as 
retained earnings (Putra and Lestari, 2016). The ability to pay dividends is closely 
related to the company's ability to make a profit. If the company gets a large profit, 
then the company's ability to pay dividends is also large. Basically these profits can 
be divided as dividends or retained for reinvestment. If the company is able to 
increase dividend payments because of an increase in profits, the share price will 
rise. So, the increase in stock prices is basically as a result of an increase in profits. 
Giving dividends is possible only if the company makes a profit, but does not rule 
out the possibility that the company will still distribute dividends even though the 
company suffers losses. 
 
2. Literature Review 
2.1 Agency Theory 
Managers who act as managers in a company are given the authority to take 
care of the running of the company and make decisions on behalf of the owner. 
Because of that authority, maximizing shareholder wealth can sometimes be 
subordinated to a variety of other managerial objectives. 
2.2 Signalling Theory 
Signal theory suggests how companies should give signals to users of 
financial statements, especially investors who will invest. This signal can be in the 
form of information about what has been done by management to realize the wishes 
of the owner (Investor). Signalling theory also explains why companies have the 
drive to provide financial statement information to internal parties. The company 
encouragement to provide this information is because there is information 
asymmetry between the company and the investor because the company knows 
more about the company and future prospects compared to outside parties (Minar 
Simanungkalit, 2009). 
2.3 Firm Value 
Firm value is the value given by stock market participants to the company's 
performance. Firm value is an investor's perception of a company that is often 
associated with stock prices (Brigham and Houston, 2006). Firm company is very 
important because with high firm value will be followed by high shareholder 
prosperity. The firm value is formed through indicators of the stock market value 
that is influenced by investment opportunities. Investment opportunities can 
provide a positive signal about the firm growth in the future therefore it can increase 
the firm value. High firm value makes investors believe not only in the company's 
performance now but also in the future. 
2.4 Firm Growth 
Growth is the impact on the flow of company funds from operational changes 
caused by growth or decline in business volume (Helfert, 1997; in Safrida; 2008). 
The firm growth is expected by internal and external parties of a company because 
it can provide a positive aspect for them. From an investor’s perspective, a 
company’s growth is a sign that the company has a favorable aspect and they expect 
a rate of return from their investment to give a better return. 
2.5 Leverage 
Leverage is the use of debt by companies to carry out company operational 
activities (Agnes, 2011). Companies that do too much financing with debt are 
considered unhealthy because it can reduce profits (Nor Singapurwoko). Increases 
and decreases in the level of debt have an effect on market valuations. A large 
excess debt will have a negative impact on the firm value. Leveraging management 
is very important because the high use of leverage can increase a firm value. 
2.6 Profitability 
Profitability is the company’s ability to make a profit (Saidi, 2004) The ability 
of companies to generate profits can attract investors to invest their funds for 
business expansion, while a low level of profitability will cause investors to 
withdraw funds. For the company itself, profitability is used as an evaluation tool 
for the effectiveness of the management of the company’s operational activities. 
Profit is often a measure of company performance. 
2.7 Corporate Social Responsibility 
Corporate Social Responsibility is the obligation of management to make 
decisions and take actions that will improve the welfare and interests of the 
community and the company. Every company does not only aim to maximize 
profits. But in running the company needed a social responsibility and increased 
social welfare. The company is not only responsible for the owner (shareholder) but 
is responsible for all parties related to the company (stakeholders). Increasing 
Corporate Social Responsibility to the community will create a good image of the 
company, investors are more interested in companies that have a good image in the 
community because the better the company’s image. 
2.8 Dividend Policy 
Dividend policy is an important decision made by managers as a policy for 
the distribution of profits appropriately and effectively, the decision regarding 
whether profits earned by the company will be distributed to shareholders as 
dividends or will be retained in the form of retained earnings for investment 
financing in the future. The policy on dividend payments is a very important 
decision in a company. 
The dividend policy chosen by the company must of course pass through 
careful consideration to avoid problems for the company in the future. Dividend 
payment is the amount of profit distributed to shareholders at the end of the year 
which will also reflect the amount of profit to be invested in retained earnings at 
the end of the year. 
2.9 Hypothesis 
Based on the theoretical and conceptual framework, the hypotheses of this 
study are as follows: 
H1  : Firm growth has a positive and significant effect on firm value 
H2  : Leverage has a negative and significant effect on firm value 
H3  : Profitability has a positive and significant effect on firm value 
H4  : Corporate Social Responsibility (CSR) has a positive and significant effect 
on firm value 
H5  : Firm Growth, Leverage, Profitability and Corporate Social Responsibility 
(CSR) have a positive and significant effect on firm value 
H6  : Dividend policy can moderate the relationship between Firm Growth, 
Leverage, Profitability and Corporate Social Responsibility (CSR) to firm 
value 
 
3. Method 
Research uses causal research that is useful to explain the relationship 
between a phenomenon or variable. The population in this study were 37 companies 
manufacturing consumer goods sub-sectors listed on the Indonesia Stock Exchange 
in the period 2012-2017 (Erlina, 2011). This study uses the census method, the 
number of sample companies as many as 37 companies manufacturing consumer 
goods sub sector listed on the Stock Exchange in the period 2012-2017. Therefore 
the number of samples of this study were 222 respondents (37x6). The analysis 
technique used is Multiple Linear Regression Analysis. Tests conducted in this 
study are descriptive statistics, classic assumptions test and hypothesis testing. 
 
 
 
4. Result and Discussion 
Based on the tests that have been carried out, the following are the results of 
the Multiple Linear Regression Analysis. 
Descriptive statistics 
Descriptive Statistics 
 N Minimum Maximum Mean 
Std. 
Deviation 
Firm Value 222 ,000 5,512 1,214 1,1673 
Firm Growth 222 -1,625 ,548 ,0365 ,1350 
Leverage 222 -31,175 70,831 1,109 5,503 
Profitability 222 -,208 ,657 ,1035 ,1248 
Corporate Social 
Responsibility 
222 ,056 ,167 ,1028 ,0353 
Dividend Policy 222 -1,269 8,582 ,4115 1,178 
Valid N (listwise) 222     
4.1 Classic assumption test 
In this study, the classic assumption test has fulfilled the normality test, 
multicollinearity test, autocorrelation test and heteroscedasticity test. 
 
4.2 Multiple Linear Regression Analysis 
The results of multiple linear regression models to see how much effect the 
firm growth, leverage, profitability and corporate social responsibility to firm value 
are listed in the following table. 
Multiple Linear Regression Analysis 
 
Based on the table above obtained by the multiple linear regression equation 
as follows: 
Y = 0,617+ 0,163 X1  + 0,042 X2 + 4,553 X3 + 0,768 X4 
 
Coefficient of Determination 
R R Square 
Adjusted R 
Square 
,519a ,269 ,255 
 
This value means that all independent variables, namely company growth, 
leverage, profitability and corporate social responsibility affect the company's value 
variable by 0.255 or 25.5% and the remaining 74.5% is influenced by variables 
outside this research model. 
 
Standardized 
Coefficients
B Std. Error Beta
(Constant) 0,617 0,213
Pertumbuhan 
Perusahaan
0,163 0,156 ,062
Leverage 0,042 0,012 ,197
Profitabilitas 4,553 0,556 ,487
Corporate 
Social 
Responsibility
0,768 1,947 ,023
Model
Unstandardized Coefficients
1
4.3 F Test 
Statistical F Test Results 
ANOVAa 
Model 
Sum of 
Squares df 
Mean 
Square F Sig. 
1 Regression 80,972 4 20,243 19,950 ,000b 
Residual 220,190 217 1,015   
Total 301,163 221    
 
Based on the table above the value of F > F table (19,950> 2.41) with a 
significance level of 0,000 <0.05, it means that firm growth, leverage, profitability 
and corporate social responsibility have a positive and significant effect on firm 
value. 
4.4 t Test 
t Test Result 
Coefficientsa 
Model t Sig. 
1 (Constant) 2,900 ,004 
Firm Growth 1,046 ,297 
Leverage 3,378 ,001 
Profitability 8,186 ,000 
Corporate Social 
Responsibility 
,394 ,694 
Based on the results of partial tests (t test) from the above table it can be 
concluded as follows: 
1. The firm growth variable has a t <t-table where 1.046 <1.651 with a 
significance level of 0.297> 0.05 so it can be concluded that firm 
growth has no effect on firm value. 
2. The leverage variable has t > t-table where 3.378> 1.651 with a 
significance level of 0.001 <0.05 so that it can be concluded that 
leverage has a positive and significant effect on firm value. 
3. Profitability variable has t > t-table where 8,186> 1,651 with a 
significance level of 0,000 <0,05 so it can be concluded that 
profitability has a positive and significant effect on firm value. 
4. Variable corporate social responsibility has t < t-table where 0.394 
<1.651 with a significance level of 0.694 > 0.05 so it can be concluded 
that corporate social responsibility has no effect on firm value. 
 
 
 
 
 
 
 
4.5 Moderating Test 
Coefficientsa 
Model 
Unstandardized 
Coefficients 
Standardized 
Coefficients 
t Sig. 
B 
Std. 
Error 
Beta 
1 
(Constant) 0,34 0,099   3,444 0,001 
Firm Growth 0,967 0,085 0,609 11,398 ,000 
Leverage ,942 ,090 ,577 10,485 ,000 
Profitability ,723 ,106 ,419 6,842 ,000 
Corporate Social 
Responsibility 
,948 ,086 ,598 11,066 ,000 
In moderation testing with the residual test approach, a variable is said to 
moderate the independent variable if the regression coefficient of the independent 
variable is negative and significant (Ghozali, 2013: 244). Note that the regression 
coefficient of firm value is positive and significant. This means that dividend policy 
variables cannot moderate the relationship between firm growth, leverage, 
profitability and corporate social responsibility and firm value. 
 
4.6 Discussion 
The results of this study firm growth has no effect on firm value. In this case, 
high growth causes the need for funds to increase (the tendency for retained 
earnings). The greater the firm growth rate, the higher the costs required for 
investment. Companies with high growth rates, in relation to leverage, should use 
equity as a source of funding to avoid agency costs. Conversely, companies with 
low growth rates should use debt as a source of financing because the use of debt 
will require the company to pay interest regularly. 
In this study leverage has a positive and significant effect on firm value. The 
results of this study indicate that leverage owned by the company becomes an 
important consideration taken by investors in investing. This is because an increase 
in leverage in the company is considered as a positive signal for the company to 
make future investment in the company, with the hope that the company's revenue 
will increase. Thus investors become interested in investing in companies. 
The influence of leverage on firm value is in accordance with the theories 
used in this study, namely agency theory, capital structure theory, trade off theory, 
and signalling theory. Agency Theory explains that capital structure (equity and 
liability) is formed to reduce conflicts between interest groups, such as shareholders 
and managers. Debt policy is considered able to reduce the agency conflict 
(Brigham and Enhardt, 2008). In this case, the debt policy is considered capable of 
increasing the firm value, so as to reduce agency conflicts that occur between 
managers and company owners. This makes the leverage significantly affect the 
firm value. 
Profitability has a positive and significant effect on firm value. The higher the 
level of profitability of a company, the greater the level of prosperity that the 
company provides to shareholders. The greater the level of prosperity provided by 
the company will attract investors to own the company and will have a positive 
effect on stock prices in the market. This means it will increase the firm value. 
In this study corporate social responsibility does not affect the firm value. 
Disclosure of Corporate Social Responsibility of a company is not necessarily able 
to increase the firm value and companies that do not disclose Corporate Social 
Responsibility may not necessarily have a low firm value. Often what happens in a 
company's CSR does not match what the local community wants, so what the 
company does has not received a good response from the surrounding community. 
From the results of simultaneous testing, F> F table (53,897> 2.41) with a 
significance level of 0,000 <0.05, it means that the firm growth, leverage, 
profitability and corporate social responsibility simultaneously have a significant 
effect on firm value. 
From the results of moderation testing with the residual test approach, a 
variable is said to moderate the independent variable if the regression coefficient of 
the independent variable is negative and significant (Ghozali, 2013: 244). Note that 
the regression coefficient of firm value is positive and significant. This means that 
dividend policy variables cannot moderate the relationship between firm growth, 
leverage, profitability and corporate social responsibility and firm value. 
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